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Foreword
Tourism is one of the largest and fastest growing sectors in the world economy. It plays a key role in job creation, export revenue and domestic value added, and directly contributes, on average, 4.2% of GDP, 6.9% of employment and 21.7% of service exports in OECD countries. Globally, international tourist arrivals grew to over 1.2billion in 2016, with arrivals to OECD countries accounting for just over half and matching the global growth rate of 3.9% as compared to 2015.
OECD Tourism Trends and Policies 2018 focuses on key policy and governance reforms in tourism and provides a global perspective with the inclusion of 49 OECD and partner countries. As always, it is a rich source of data on domestic, inbound and outbound tourism, and on the size of the tourism economy, and provides a clear picture of new policies designed to improve destination competitiveness.
With the tourism economy evolving rapidly, major long-term trends, such as changing demographics, evolving demand, digitalisation, and climate change, present new opportunities and challenges. As such, OECD Tourism Trends and Policies 2018 explores the impacts and relevance of megatrends for tourism to 2040. It underlines the need for countries to develop strategic approaches to adapt in an increasingly dynamic environment, as well as modernise regulatory and legislative frameworks, building on broad stakeholder engagement and taking account of new and innovative business approaches to service delivery.
This report also examines the need for a shift to investment and financing practices that better support sustainable tourism development. It particularly highlights that governments can promote investment and financing for sustainable tourism development by encouraging the uptake of green financing instruments, and by incorporating environmental and sustainability criteria into public financing and investment supports. Policies are also needed to better co-ordinate actions across government, and encourage more responsible business practices through the integration of environmental and social criteria into tourism policies and programmes. It is therefore essential that government, industry and civil society collaborate in order to take work forward in these areas.
Many of these policy issues were discussed at the 2017 OECD High Level Meeting on Tourism, where 45 member countries and partner economies endorsed the Policy Statement, Tourism Policies for Sustainable and Inclusive Growth. The Policy Statement recognises that tourism has an important role to play in the transition to a green economy and that an in-depth analysis of megatrends can help policymakers to bring currently unforeseen and emerging issues onto the strategic policy agenda. It highlights that a shift to more coherent and comprehensive approaches to tourism policy development will help reframe tourism growth to better spread the benefits, address inequalities, and improve the resilience of economies.
I would like to thank the OECD Tourism Committee for their work in preparing OECD Tourism Trends and Policies 2018, in partnership with the European Union. This publication remains an international reference and benchmark on how effectively countries are supporting sustainable and inclusive tourism growth.
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Angel Gurría
OECD Secretary-General
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Policy statement – tourism policies for sustainable and inclusive growth
We, the Ministers and other Representatives of OECD Members, Brazil, Bulgaria, Croatia, Egypt, Lithuania, Morocco, Peru, the Philippines, Romania, South Africa, the International Civil Aviation Organization (ICAO), United Nations Environment, the United Nations Educational, Scientific and Cultural Organization (UNESCO) and the World Tourism Organisation (UNWTO), met on 2-3 October 2017 on the occasion of the OECD High Level Meeting on Tourism, under the Chairmanship of Greece.
The purpose of the meeting was to mark the occasion of the 100th meeting of the Tourism Committee and support the future policy agenda of OECD Member and Partners, drawing attention to the major advances made in the implementation of effective tourism policies and programmes, and facilitating open discussions about long term objectives for sustainable and inclusive tourism growth and development.
Tourism, an engine for economic, sustainable and inclusive growth
Tourism is one of the largest and fastest growing sectors in the world economy and the economic achievements of tourism are significant. Tourism plays a key role in global economic activity, job creation, export revenue and domestic value added, and directly contributes on average in the OECD area 4.1% of GDP, 5.9% of employment, and 21.3%1 of service exports.
Despite the obvious opportunities presented by the expected growth trajectory, tourism faces a range of challenges, in particular: i) the complexity of tourism policy development due to its cross-cutting, multi- level, and fragmented nature, and competing policy priorities and budgetary constraints; ii) the impact of external factors on tourism, including macro-economic conditions, exchange rates, safety and security, and natural disasters; iii) the global shift to a resource-efficient economy; and iv) the continued transformation of tourism services linked with emerging technologies and digitalisation of the economy.
Tourism, when built upon broad stakeholder engagement and sustainable development principles, can contribute to more inclusive growth through the provision of employment and economic development opportunities in both urban and rural areas, and promote social integration. Tourism can also raise awareness of cultural and environmental values, and help finance the protection and management of protected areas, and the preservation of biological diversity. In recognition of tourism’s potential to advance the universal 2030 Agenda for Sustainable Development, 2017 was declared International Year of Sustainable Tourism for Development.
Fostering a whole-of-government policy approach
Moving towards coherent and comprehensive approaches to tourism policy making, will help countries to reframe tourism growth to better spread the benefits, address inequalities and improve the resilience of economies. Long-term strategies and policies focused on promoting quality employment and job creation, skills development, entrepreneurship, innovation, effective investment, and integrated regional development, are integral to achieving sustainable and inclusive tourism growth – growth that takes into account current and future economic, social and environmental impacts, and addresses the needs of visitors, the industry, the environment and host communities.
Governments should strive to further develop integrated and coherent tourism policy responses that reflect the circumstances of individual countries and local communities, in pursuit of shared goals to: i) provide consumers with access to high quality, reliable and safe tourism experiences; ii) increase productivity in the tourism sector, and particularly among SMEs; iii) protect, manage and enhance natural and cultural resources; iv) improve competitiveness; and, v) promote inclusive growth and development within and across countries.
We agree that for whole-of-government policy responses to be effective, they should, as appropriate:
	Take into account that tourism is not simply the preserve of central governments, but encompasses all levels of government, where different mandates and levels of autonomy apply in different countries;

	Have the support and leadership of policy makers, and adopt a medium- to long-term focus;

	Clearly identify the roles, functions, and interactions of key public and private sector stakeholders and bring them together in an effective manner;

	Recognise the value of strong dialogue between government, industry, and civil society (including social partners and academic institutions) in the development, implementation and monitoring phases;

	Fully consider the trade-offs and complementarities with related policy areas, including transport, environment, culture, security, education, agriculture, new technologies, digital transformation, and wider economic policy;

	Identify win-win solutions that deliver stability for industry and promote economic growth, quality jobs, and prosperity for countries and regions;

	Promote environmentally sustainable growth and support country efforts to meet national and international commitments;

	Encourage tourism development and the creation of added value based on identified comparative advantages, diverse high quality tourism offerings, and sustainable management of natural and cultural resources;

	Use tourism as an engine for inclusive growth, to create quality jobs, business and regional development opportunities, mitigate the negative impacts on local communities, and better spread the benefits to all people and territories.


We note that in-depth analyses of megatrends may better enable policy makers to bring currently unforeseen and emerging issues onto the strategic policy agenda, develop potential scenarios and policy responses, and better assist public and private actors to capitalise on opportunities and challenges as they arise.
We agree that in order to develop a forward-looking agenda for the tourism sector, governments at all levels would benefit from developing, as appropriate, comprehensive long-term plans. This provides the consistency and certainty the tourism industry requires, and creates a framework for sustainable and inclusive growth.
We should strive to, when appropriate, mobilise investment, to stimulate growth and maximise the environmental, economic and social returns generated by tourism. Attracting tourism investment is a highly competitive process in many countries, given tourism’s potential to contribute to economic development and need for quality infrastructure, combined with constrained public budgets and a shortage of investment capital.
We agree that the nature of investment, the infrastructure it creates and the tourism flows it supports create economic, environmental and social opportunities and challenges. Active policies and programs can serve to increase the quality and effectiveness of investment in tourism, in order to generate value, enhance attractiveness and competitiveness, support SMEs and local development, and manage growing demand in a sustainable and inclusive manner.
We welcome the OECD work currently underway promoting a whole-of-government approach to tourism, analysing the policy implications of megatrends for tourism and examining effective policy approaches to enhance the quality and sustainability of tourism investment.
Policy areas for consideration for future work by the Tourism Committee
We encourage the Tourism Committee, when planning its future work programme according to OECD rules and procedures, to consider the following areas:
	Develop a better understanding of tourism’s contribution to well-being and inclusive growth, and provide governments with coherent policy advice on how to deliver a fairer distribution of benefits to society as a whole.

	Continue to work with governments and other international organisations to identify and share effective approaches to delivering integrated policy responses that promote sustainable and inclusive tourism growth.

	Enhance dialogue with the private sector, to better incorporate the essential perspective of industry in the development and implementation of tourism policy.

	Support the development of innovative tourism policies that contribute to the 2030 Agenda for Sustainable Development and result in enhanced economic, social and environmental outcomes.

	Contribute to the development of policies and programs to spread the benefits of tourism to regions and local communities.

	Work with governments to provide an environment to encourage the creation and growth of small-scale tourism businesses, stimulate innovative product development, generate quality employment, support local communities, and integrate SMEs into global value chains.

	Work with governments and other relevant international organisations to further improve the quality and accessibility of tourism statistics, strengthen the evidence base, enhance policy and programme evaluation methodologies, and more effectively demonstrate the economic value of tourism to decision makers, in a timely and robust manner.


We call on the OECD to continue to provide us with strong evidence, innovative analysis and advice to assist us in our efforts to develop tourism policies and programs that are evidence-based and people-centred, and address challenges as they emerge.
Note
←1.Latest available (2014) when the Policy Statement was adopted on 3 October 2017 – 2016 figures are 4.2% of GDP, 6.9% of employment, and 21.7% of services exports.


Reader’s guide
This reader’s guide provides information and methodological notes on the data sources used in this book: International Recommendations for Tourism Statistics 2008, Tourism Satellite Account: Recommended Methodological Framework 2008 and Balance of Payments and International Investment Position Manual.

The statistical data contained in this report have been collected and processed using the OECD Statistical Information System. This system streamlines and strengthens the production, storage and dissemination of statistics. The data, metadata and sources are accessible online in a single, consolidated source of tourism statistics http://stats.oecd.org/.
The data closely align with the main methodological references and international standards used for tourism statistics:
	International Recommendations for Tourism Statistics 2008, UN/UNWTO, http://unstats.un.org/unsd/publication/SeriesM/seriesm_83rev1e.pdf.

	Tourism Satellite Account: Recommended Methodological Framework 2008, UN/UNWTO/EUROSTAT/OECD, http://unstats.un.org/unsd/publication/Seriesf/SeriesF_80rev1e.pdf.

	Sixth Edition of the IMF’s Balance of Payments and International Investment Position Manual 2010, IMF, www.imf.org/external/pubs/ft/bop/2007/bopman6.htm.


This note provides the reader with a methodological summary. For more detailed information please refer to the above-mentioned methodological tools.
International Recommendations for Tourism Statistics (IRTS)
The International Recommendations on Tourism Statistics (IRTS) provides a common reference framework for countries to use in the compilation of tourism statistics. It presents an internally consistent system of definitions, concepts, classifications and indicators, and provides general guidance with respect to data sources and data compilation methods. 
Tourism can be regarded as a social, cultural and economic phenomenon related to the movement of people outside their usual place of residence. Tourism refers to the activity of visitors.
A visitor is a traveller taking a trip to a main destination outside his/her usual environment, for less than a year, for any main purpose (business, leisure or other personal purpose) other than to be employed in the country or place visited.
A tourist is a visitor if his/her trip includes an overnight stay; otherwise, a visitor is classified as a same-day visitor (or excursionist).
Three basic forms of tourism can be distinguished:
	Domestic tourism comprises the activities of a resident visitor within the country of reference.

	Inbound tourism comprises the activities of a non-resident visitor within the country of reference.

	Outbound tourism comprises the activities of a resident visitor outside the country of reference.


Measuring the flows of visitors: both arrivals and nights are used to assess the flows of visitors. A distinction is made between arrivals at borders and in accommodation, and nights spent in accommodation. As far as overnight tourism is concerned, accommodation statistics are an important statistical source of information on domestic and inbound visitors.
Tourism Satellite Account: Recommended Methodological Framework (TSA-RMF)
The Tourism Satellite Account (TSA) is a conceptual framework aimed at measuring the weight of tourism from a macro-economic perspective. It focuses on the description and measurement of tourism in its different components (domestic, inbound and outbound). It also highlights the relationship between consumption by visitors and the supply of goods and services in the economy, principally those from tourism industries. With this instrument, it is possible to estimate tourism GDP, establish the direct contribution of tourism to the economy and develop further analyses using the links between the TSA, the System of National Accounts and the Balance of Payments.
Tourism characteristic products and activities
The TSA reconciles tourism data related with supply and demand. Tourism measurement and analysis therefore require a classification of products, mainly those belonging to tourism expenditure, and productive activities that are the basis for defining tourism industries. Tourism characteristic activities are those that typically produce tourism characteristic products. A tourism industry represents the grouping of those establishments whose main activity is the same tourism characteristic activity. 
The IRTS 2008 and the TSA-RMF 2008 provide the typology of tourism characteristic consumption products and activities (tourism industries):
	Tourism characteristic consumption products
	Tourism characteristic activities (tourism industries)

	Accommodation services for visitors
	Accommodation for visitors

	Food- and beverage-serving services
	Food- and beverage-serving activities

	Railway passenger transport services
	Railway passenger transport

	Road passenger transport services
	Road passenger transport

	Water passenger transport services
	Water passenger transport

	Air passenger transport services
	Air passenger transport

	Transport equipment rental services
	Transport equipment rental

	Travel agencies and other reservation services
	Travel agencies and other reservation services activities

	Cultural services
	Cultural activities

	Sports and recreational services
	Sports and recreational activities

	Country-specific tourism characteristic goods
	Retail trade of country-specific tourism characteristic goods

	Country-specific tourism characteristic services
	Other country-specific tourism characteristic activities

	Note: For detailed information on the coverage, please see Annexes 2 and 3 of the IRTS 2008.



Internal tourism consumption
The TSA Framework makes a distinction between tourism expenditure and tourism consumption. Tourism expenditure refers to monetary transactions, whereas tourism consumption also includes other transactions: services associated with vacation accommodation on own account, tourism social transfers in kind and other imputed consumption. However, the latter transactions have to be separately evaluated. Therefore, the data might refer to either consumption or expenditure, depending on the country.
Three forms of consumption are distinguished:
	Domestic tourism consumption: the tourism consumption of a resident visitor within the economy of reference.

	Inbound tourism consumption: the tourism consumption of a non-resident visitor within the economy of reference.

	Internal tourism consumption: the tourism consumption of both resident and non-resident visitors within the economy of reference. It is the sum of domestic tourism consumption and inbound tourism consumption. 


Tourism Direct Gross Domestic Product and other aggregates
The Gross Domestic Product (GDP) of an economy is defined as the sum of the gross value added generated by all industries. Tourism GDP corresponds to the part of GDP generated by all industries in response to internal tourism consumption. A further distinction must be made between direct tourism GDP and indirect tourism GDP. Put simply, tourism direct GDP is generated by industries directly in contact with visitors, while indirect tourism GDP is generated by industries supplying inputs to industries directly in contact with the visitors. The TSA Framework limits its recommendations to the evaluation of direct tourism GDP. The evaluation of indirect tourism GDP would require the use of input-output techniques.
The TSA Framework also mentions other aggregates, particularly the gross value added of tourism industries. This covers tourism industries regardless of whether their output is provided to visitors or not.
Balance of Payments and International Investment Position Manual – sixth edition
The following items of the Balance of Payments are used to assess the monetary flows of visitors.
Travel
Travel credits (international travel receipts) cover goods and services for own use or to give away acquired from an economy by non-residents during visits to that economy. Travel debits (international travel expenditure) cover goods and services for own use or to give away acquired from other economies by residents during visits to these other economies.
The goods and services may be purchased by the persons concerned or by another party on their behalf (e.g.business travel). The standard component breakdown of travel is between business and personal travel. Business travel covers goods and services acquired for personal use by persons whose primary purpose of travel is for business. Personal travel covers goods and services acquired by persons going abroad for purposes other than business, such as vacations, participation in recreational and cultural activities, visits with friends and relatives, pilgrimage, and education- and health-related purposes. This breakdown allows for closer links with tourism satellite accounts as well as supply and use tables.
Passenger services
Passenger services cover the transport of people. This category covers all services provided in the international transport of non-residents by resident carriers (credit or international passenger transport receipts) and that of residents by non-resident carriers (debit or international passenger transport expenditure). Passenger services include fares and other expenditure related to the carriage of passengers, any taxes levied on passenger services, and fares that are a part of package tours, cruise fares, rentals, charters, and leases of vessels, aircraft, coaches, or other commercial vehicles with crews for the carriage of passengers.
Other issues
Enterprises in tourism: An establishment is an enterprise or part of an enterprise that is situated in a single location and in which only a single productive activity is carried out or in which the principal productive activity accounts for most of the value added.
Employment in tourism: data on employment refer to people or jobs. In the case of people, the data refer to employees only or to employees and self-employed people (employed people). Full-time equivalent employment is the number of full-time equivalent jobs, defined as total hours worked divided by average annual hours worked in full-time jobs.
Data expressed in US dollar terms: for some tables, national currency data has been converted to USdollar data. Exchanges rates are collected from the OECD database.
Metadata and sources
The vast majority of the data used in this publication are submitted by countries. All the detailed metadata and sources can be found under the right-hand side information panel in the on-line OECD database at http://stats.oecd.org/.
Country coverage
The OECD member countries are: Australia, Austria, Belgium, Canada, Chile, the Czech Republic, Denmark, Estonia, Finland, France, Germany, Greece, Hungary, Iceland, Ireland, Israel, Italy, Japan, Korea, Latvia, Luxembourg, Mexico, the Netherlands, New Zealand, Norway, Poland, Portugal, the Slovak Republic, Slovenia, Spain, Sweden, Switzerland, Turkey, the United Kingdom and the United States.
Other non-member economies covered in this report are: Brazil, Bulgaria, Colombia, Costa Rica, Croatia, Egypt, Lithuania, Malta, Morocco, Peru, the Philippines, Romania, the Russian Federation and South Africa.
Codes used for currencies
	AUD Australian Dollar

	BGN Bulgarian Lev

	BRL Brazilian Real

	CAD Canadian Dollar

	CHF Swiss Franc

	CLP Chilean Peso

	COP Colombian Peso

	CRC Costa Rican Colon

	CZK Czech Koruna

	DKK Danish Krone

	EGP Egyptian Pound

	EUR Euro (Austria, Belgium, Estonia, Finland, France, Germany, Greece, Ireland, Italy, Latvia, Lithuania, Luxembourg, Malta, Netherlands, Portugal, SlovakRepublic, Slovenia, Spain)

	GBP United Kingdom Pound Sterling

	HRK Croatia Kuna

	HUF Hungarian Forint

	ILS Israeli Shequel

	ISK Iceland Krona

	JPY Japanese Yen

	KRW Korean Won

	MAD Moroccan Dirham

	MXN Mexican Peso

	NOK Norwegian Krone

	NZD New Zealand Dollar

	PEN Peruvian Sol

	PHP Philippine Peso

	PLN Polish Zloty

	RON Romanian Leu

	RUB Russian Ruble

	SEK Swedish Krona

	TRY Turkish Lira

	USD United States Dollar

	ZAR South African Rand


Symbols for missing data and abbreviations
These symbols are used in the country tables:
|	Break in series
..	Data is not available
c	Confidential data
e	Estimated data or data based on the use of a limited amount of data
f	Forecast value
p	Provisional data
In some cases, due to specifics of electronic data processing technologies, slight discrepancies may occur between totals and sums of components in those tables that are based on survey information.

Executive summary
Tourism is a major economic sector, directly contributing, on average, 4.2% of GDP, 6.9% of employment and 21.7% of services exports in the OECD area. Recent trends point to continued growth and outreach: globally, international tourist arrivals grew to over 1.2billion in 2016, and OECD countries play a prominent role, with arrivals up 3.9%, representing 55% of the global total and accounting for 60.4% of global travel receipts (up 2.6% in real terms, reaching USD1226billion in 2016). Despite widespread downward pressure on public finances, budgets for tourism have largely been maintained or increased, due to awareness of the important economic contribution of the sector.
Sustained development of the tourism sector will depend upon its ability to adapt to emerging economic, social, political, environmental and technological trends. Fulfilling tourism’s potential as an engine for sustainable and inclusive growth will require the development of sound policies, integrated strategies, inter-ministerial structures, and mechanisms that involve the private sector and other stakeholders in tourism governance. 
A large majority of countries have dedicated tourism polices, strategies and plans for the medium to long-term. There is much similarity between countries in their tourism policy priorities, which focus on improving competitiveness, sustainability and inclusiveness, addressing seasonality of demand, and enhancing the quality and appeal of the tourism offer. The last two years have seen a growing recognition of the importance of the development, management and promotion of local destinations, supported by regional or local structures and funding, and the preparation and execution of destination management plans. 
A wide range of actions have been taken to develop and market distinctive products and destinations. Marketing activities have included various examples of successful regional and thematic branding. Many countries have established new offers and experiences based on their natural and cultural assets, and pursued opportunities for year-round growth through the promotion of health and wellness tourism, business tourism, events and various niche products. Tourism policies continue to give a high priority to opportunities presented by digitalisation, both in creative and targeted communication and in the handling and analysis of data. 
The growth of international travel, notably from the Chinese and other Asian markets, is providing opportunities in all continents. Further action has been taken to improve connectivity and reduce barriers to travel, including visa requirements and entry procedures, while also addressing growing concerns about security. At the same time, various countries have strengthened promotion in the domestic market, including initiatives to extend holiday opportunities for all. 
Supply-side policies to improve competitiveness include investment promotion and the simplification of business regulations, while recognising that there may be a need to extend and clarify regulations in emerging areas such as informal tourism services promoted through on-line platforms. The need to address labour and skills shortages in the sector is recognised as a key issue in many countries, requiring action to improve the awareness and attractiveness of careers in tourism and the availability of relevant training. 
The declaration by the United Nations of 2017 as the International Year of Sustainable Tourism for Development has drawn further attention to the sustainable tourism agenda and the contribution of the sector to the Sustainable Development Goals. This is reflected in policy priorities in many countries, with actions taken to improve the monitoring of tourism impacts, extend certification schemes, encourage the use of new technologies and green finance instruments, and generally promote environmentally sustainable and socially inclusive tourism growth.
Key policy messages
Fostering an integrated policy approach:
	Develop long-term strategies that consider the trade-offs and complementarities with related policy areas, and clearly identify the roles, functions, and interactions of key stakeholders.

	Recognise the value of strong dialogue between government, industry, and civil society in the development, implementation and monitoring phases.


Preparing for megatrends:
	Build systemic and strategic approaches to adapt in an increasingly fast-moving, inter-connected and dynamic environment.

	Modernise regulatory and legislative frameworks, broadly engaging with key stakeholders in their development, and supporting predictive mechanisms in the policy and regulatory process.

	Cultivate partnerships with industry, other governments, and civil society to address the cross-cutting impacts of megatrends, and developing responses that account for new and innovative business approaches to service delivery.

	Take steps to future-proof tourism policy and promote a culture of innovation and change management within government to ensure that long-term megatrends are given due consideration, notably through robust data analysis and scenario planning.


Promoting investment and financing for sustainable tourism:
	Incorporate environmental and sustainability criteria into public financing and investment supports, and encourage the uptake of green financing instruments for tourism projects, notably by leveraging private investment.

	Encourage more responsible business practices in tourism through the integration of environmental and social criteria into tourism policies and programmes, mobilisation of green investors, and uptake of sustainable practices by businesses.

	Build capacity and better co-ordinate actions across different levels of government and policy areas, including tourism, environment and innovation, to support the shift to more sustainable tourism investment and financing practices. 

	Improve data and analysis on green finance and investment in sustainable tourism development, to accurately integrate environmental risk into tourism financing and investment decisions, and develop a better understanding of the economic, social and environmental outcomes of tourism investment.



Part I. Active policies for tourism



Chapter 1. Tourism trends and policy priorities

This chapter covers recent trends in tourism and associated developments in tourism governance and policy. It is based on responses to a policy and statistical survey of OECD member countries and partner economies. The chapter outlines the economic importance of tourism and sets out the role of government in promotion and product development, and in supporting a competitive and sustainable tourism industry. The effectiveness of governance structures and funding issues are considered. Tourism policy priorities, reforms, and developments are analysed with examples of country practices highlighted.


The statistical data for Israel are supplied by and under the responsibility of the relevant Israeli authorities. The use of such data by the OECD is without prejudice to the status of the Golan Heights, East Jerusalem and Israeli settlements in the West Bank under the terms of international law.

Tourism is a highly important economic sector, making a significant contribution to the economies of OECD member and partner countries. Recent trends provide clear evidence of tourism’s continued growth and outreach. The 2017 OECD High Level Meeting on Tourism Policies for Sustainable and Inclusive Growth recognised tourism’s potential as a driver for sustainable development in OECD member and partner countries, when based upon sound policies and effective management. Governments are well placed to provide direction and support but it is increasingly recognised that this must be delivered in an integrated way, based on structures that involve the private sector and the many agencies and bodies, at all levels, whose activities can influence tourism performance and impacts.

Recent trends

Tourism is well recognised for playing a key role in global economic activity, job creation, and as a source of export revenue and domestic value added. On average, tourism directly contributes 4.2% of GDP, 6.9% of employment and 21.7% of services exports to OECD countries (Figure 1.1), all of which are stable or slightly higher than figures for 2014.



Figure 1.1. Direct contribution of tourism to OECD countries

As percentage of GDP and employment, 2016 or latest year available

[image: graphic]Notes: GDP data for France refer to internal tourism consumption.

GDP data for Germany refer to GVA.

GDP for Greece refer to tourism GVA of industries 55-56 of NACE Rev. 2.

GDP data for Spain includes indirect effects.

Source: OECD Tourism Statistics (Database).

StatLink  http://dx.doi.org/10.1787/888933639417



Globally, inbound tourist arrivals (overnight visitors) grew to over 1.2 billion in 2016, an increase of 46 million (3.9%) on the previous year. This figure is forecast to reach 1.8 billion by 2030, with international tourist arrivals in emerging economy destinations projected to grow at double the rate of advanced tourism economies. As a result, the market share of emerging tourism economies is expected to increase from 45% in 2016 to 57% over the same period. France, the United States, Spain and China continue to fill the top four places for inbound arrivals in 2016, while China, the United States and Germany are the highest outbound markets in their respective regions (UNWTO, 2017a).

OECD member countries continue to play a prominent role in international tourism, accounting for just over half (55%) of total global arrivals in 2016 (up from 54% in 2014). After increasing at a faster rate than global arrivals in 2014 (6.4% compared to 4.2% globally), the average growth in international arrivals for OECD members reduced to 3.9% in 2016 (compared to 3.9% globally and 4.7% for the EU28). Despite the OECD rolling four year average annual growth rate of 4.9% slightly exceeding the global average, the 2016 figure is more reflective of the longer-term trend of a slowdown in arrivals to the OECD relative to tourism worldwide, resulting in a loss of market share.

More specifically, 14 OECD countries recorded double digit annual growth in 2016, with four in excess of 20% – Chile (26%), Iceland (39%), Japan (21.8%), Korea (30.3%) – while Belgium, Latvia and Turkey all experienced retractions of more than 10%. International arrivals grew by 10% or more in eight OECD partner countries (Bulgaria, Colombia, Costa Rica, Lithuania, Malta, Philippines, Romania, South Africa). A breakdown of international tourist arrivals to OECD member countries and selected partner economies is provided in Table 1.1.



	
Table 1.1. International tourist arrivals, 2012-16




	Type of indicator

	2016

	Average annual growth rate 2012 to 2016

	Growth rate 2015 to 2016




	Thousand

	%






	Australia

	Visitors

	8 269

	7.6

	11.0




	Austria

	Tourists

	28 121

	3.9

	5.2




	Belgium

	Tourists

	5 557

	-2.5

	-13.7




	Canada

	Tourists

	19 818

	5.0

	10.3




	Chile

	Tourists

	5 641

	12.2

	26.0




	Czech Republic

	Tourists

	12 808

	6.1

	10.2




	Denmark

	Tourists

	10 781

	6.0

	3.4




	Estonia

	Tourists

	3 147

	3.5

	5.3




	Finland

	Tourists

	4 599

	2.1

	-5.3




	France

	Tourists

	82 570

	0.2

	-2.2




	Germany

	Tourists

	35 555

	4.0

	1.7




	Greece

	Visitors

	28 071

	13.4

	7.5




	Hungary

	Tourists

	13 474

	11.9

	8.6




	Iceland

	Tourists

	1 792

	27.8

	39.0




	Ireland

	Tourists

	8 425

	8.7

	8.8




	Israel

	Tourists

	2 900

	0.1

	3.6




	Italy

	Tourists

	32 552

	2.1

	7.3




	Japan

	Visitors

	24 040

	30.2

	21.8




	Korea

	Visitors

	17 242

	11.5

	30.3




	Latvia

	Tourists

	1 793

	5.7

	-11.4




	Luxembourg

	Tourists

	1 054

	2.6

	-3.5




	Mexico

	Tourists

	35 079

	10.6

	9.3




	Netherlands

	Tourists

	15 829

	6.7

	5.5




	New Zealand

	Tourists

	3 370

	8.0

	10.9




	Norway1

	Tourists

	5 960

	6.5

	12.4




	Poland

	Tourists

	17 471

	4.2

	4.4




	Portugal

	Tourists

	10 622

	8.4

	12.4




	Slovak Republic

	Tourists

	2 027

	7.3

	17.8




	Slovenia

	Tourists

	3 032

	8.9

	12.0




	Spain

	Tourists

	75 315

	7.0

	10.5




	Sweden2

	Tourists

	10 750

	-6.8

	-3.5




	Switzerland3

	Tourists

	10 402

	5.0

	11.8




	Turkey

	Tourists

	30 289

	-4.0

	-23.3




	United Kingdom

	Tourists

	35 814

	5.2

	4.0




	United States

	Tourists

	75 868

	3.3

	-2.1




	Brazil

	Tourists

	6 578

	3.8

	4.3




	Bulgaria

	Tourists

	8 252

	6.0

	16.2




	Colombia

	Visitors

	5 092

	9.9

	14.5




	Costa Rica

	Tourists

	2 925

	5.7

	10.0




	Croatia

	Tourists

	13 809

	7.4

	8.9




	Egypt

	Tourists

	5168

	-17.5

	-42.5




	Lithuania

	Tourists

	2 296

	4.9

	10.8




	Malta

	Tourists

	1 966

	8.0

	10.2




	Morocco

	Tourists

	10 332

	2.5

	1.5




	Peru

	Tourists

	3 744

	7.1

	8.4




	Philippines

	Tourists

	5 967

	8.7

	11.3




	Romania

	Tourists

	2 471

	10.6

	10.6




	Russian Federation4

	Tourists

	24 571

	-1.7

	-8.5




	South Africa

	Tourists

	10 044

	2.3

	12.8




	EU28
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